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Basic Details

Organisation Chain National Book Trust-India-Dept of Higher Education||Head Quarters - NBT

Tender Reference
Number

56-5/2025/Media Publicity/PR

Tender ID 2025_NBT_873879_1 Withdrawal Allowed Yes

Tender Type Open Tender Form of contract Turn-key

Tender Category Works No. of Covers 2

General Technical
Evaluation Allowed

No
ItemWise Technical Evaluation
Allowed

No

Payment Mode Offline
Is Multi Currency Allowed For
BOQ

No

Is Multi Currency
Allowed For Fee

No Allow Two Stage Bidding No

Payment Instruments
Offline S.No Instrument Type

1 Demand Draft

2 R-T-G-S

3 NEFT

Cover Details, No. Of Covers - 2

Cover No Cover Document Type Description

1 Fee/PreQual/Technical .pdf

Empanelment
of Public
Relations
Agency for
Advertising,
Media and
Publicity for
NBT, India.

2 Finance .xls

Empanelment
of Public
Relations
Agency for
Advertising,
Media and
Publicity for
NBT, India.

Tender Fee Details, [Total Fee in ₹ * - 0.00]

Tender Fee in ₹ 0.00

Fee Payable To Nil Fee Payable At Nil

Tender Fee
Exemption Allowed

No

EMD Fee Details

EMD Amount in ₹ 2,00,000 EMD Exemption
Allowed

Yes

EMD Fee Type fixed EMD Percentage NA

EMD Payable To NBT,
India

EMD Payable At New
Delhi

Work /Item(s)

Title Tender for Empanelment of Public Relations Agency for Advertising, Media and Publicity for National Book Trust,
India.

Work Description National Book Trust, India invites proposals from qualified and experienced organizations for empanelment as
Public Relations Agency for Advertising, Media and Publicity. The selected bidder will work on enhancing the
Public Relations, Advertising

Pre Qualification
Details

Please refer Tender documents. 

Independent External
Monitor/Remarks

NA 

Tender Value in ₹ NA Product Category Miscellaneous
Works

Sub category NA 
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Contract Type Rate Contract Bid Validity(Days) 120 Period Of Work(Days) 3 

Location Pan India Pincode 110001 Pre Bid Meeting Place NBT,
India
Head
Office. 

Pre Bid Meeting
Address

National Book Trust, India, 5
Institutional Area, Phase-II,
Vasant Kunj, New Delhi-110070 

Pre Bid Meeting Date 25-Aug-2025
02:00 PM 

Bid Opening Place NBT,
India
Head
Office

Should Allow NDA
Tender

No Allow Preferential
Bidder

No

Critical Dates

Publish Date 19-Aug-2025 06:55 PM Bid Opening Date 02-Sep-2025 11:05 AM

Document Download / Sale Start
Date

19-Aug-2025 06:55 PM Document Download / Sale End
Date

01-Sep-2025 11:00 AM

Clarification Start Date NA Clarification End Date NA 

Bid Submission Start Date 19-Aug-2025 06:55 PM Bid Submission End Date 01-Sep-2025 11:00 AM

Tender Documents
NIT
Document S.No Document Name Description

Document Size
(in KB)

1 Tendernotice_1.pdf

National Book Trust, India invites proposals from
qualified and experienced organizations for
empanelment as Public Relations Agency for
Advertising, Media and Publicity. The selected bidder
will work on enhancing the Public Relations, Advertising,
Media

970.58

Work Item
Documents S.No Document Type Document Name Description

Document Size
(in KB)

1 Tender Documents TenderPRKnowledgePartner.pdf Technical Document. 953.25
2 Additional Documents BOQMedia.xls Financial Document. 36.50

Tender Inviting Authority

Name Head (Public Relations)

Address National Book Trust, India, 5 Institutional Area, Phase-II, Vasant Kunj, New Delhi-110070
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CHECK LIST 
 
The Tenderers/Bidders should ensure the following before submission of the Technical and Financial Bids:  
Sl.  
No.  

Particular(s)  Yes No  
Page 
Nos. 

TECHNICAL BID    

1.  Earnest Money Deposit (EMD) for Rs.2,00,000/- should be enclosed with the 
Technical Bid. Exempted for MSME’s (only Micro& Small category) 

   

2.  The Tender document should be properly indexed with page numbers.     

3.  The firm has to declare the Company profile such as partnership deed/proprietorship/ 
company/MOA/AOA/Bylaws, etc. and have been handling consultancy assignments in 
India for a minimum of 5 years. (Copy of proof must be enclosed).  

   

4.  The firm should have satisfactorily completed works with Central or State Government 
or Public Sector Undertakings/Autonomous bodies of Govt. of India, State Govt. in the 
similar field(**) in last 3 years up to 31 March 2025(as per Annexure-I)as per 
following:  
i)  Three similar completed works costing not less than the amount equal to 40%of 
the estimated cost OR 
ii)  Two similar completed works costing not less than the amount equal to 60%of 
the estimated cost OR 
iii)  One similar completed works costing not less than the amount equal to 80%of 
the estimated cost OR 
 
(**) Similar field means: Conceptualization & implementation of Publicity Campaign, 
Designing, Branding, Outdoor & on-ground Promotion, Communications (Digital 
Marketing and Social Media), Press Conference, Media Outreach, Website & Online 
Presence, Celebrity & Influencer Engagement etc.  

   

5.  Certified copy by Chartered Accountant as per Annexure-II showing average 
turnover of Rs.1 crore or more, in last 3 Financial Years. Documentary proofs need to 
be submitted.  

   

6.  Audit Report and Audited copies of Annual Accounts i.e. Balance Sheet, Profit & Loss 
Account, Annexures, etc. of the last 3 Financial Years should be enclosed. 

   

7.  Self-attested copies of the Income Tax Returns of the last 3 Financial Years should be 
enclosed and Copies of GST Returns (Form 3B & GSTR 1, etc.) of last quarter. 

   

8.  Self-attested copy of PAN card.     

9.  An Affidavit of Rs.100/- duly signed and stamped by Notary stating that the firm has 
not been debarred or blacklisted by any Government, Quasi Government, PSU or 
Autonomous Organization is required to be enclosed. The issue date of Affidavit 
should not be older than one month from the last date of submission of the Tender 
document, If found, the technical bid will be rejected. It may also be ensured that the 
Affidavit submitted with this bid/tender may not be submitted with the other bids and 
the original copy of the Affidavit is required to be submitted to Head (Exhibitions) after 
assigning the offer letter.  

   

  

10.  

The details on Company's letterhead of the person signing the Tender document 
must be provided with ID proof in the following format with attestation by one or more 
partners/Board of Director:  

1.  Name   
2.  Designation of the Person signing the Tender 

document  
 

3.  Contact No.   
4.  Specimen Signature   
   

 

   

  



11.  
Each page of the Tender document should be signed and stamped by the 
Tenderer.  

   

12.  Integrity Pact Undertaking on Firm/Company's Letterhead as per Annexure-III.     

 
NBT reserves the right to call any additional paper/document which the party has in possession but hasn’t 
enclosed the same with the Tender document.  However, no other document(s) which are not called for 
should be attached. 
 
 
  



 

5 Institutional Area, Phase-II, Vasant Kunj, New Delhi–110070  
Website: www.nbtindia.gov.in, Email:prnbtindia@gmail.com, 
Mobile: 7827509622 
 

 
 

56-5/2025/Media & Publicity/PR 
 
 
TENDER DOCUMENT 

 
 
Subject:  Inviting bids through Central Public Procurement Portal (CPP Portal) for 

Empanelment of Public Relations Agency for Advertising, Media and Publicity 

for National Book Trust, India  

 ESTIMATED VALUE/COST OF TENDER: Rs.2.00 CRORE + GST 
 

National Book Trust, India invites proposals from qualified and experienced organizations for 

empanelment as Public Relations Agency for Advertising, Media and Publicity. The selected 

bidder will work on enhancing the Public Relations, Advertising, Media & Marketing in various 

activities & events of NBT. The eligible bidders are invited to participate, having proven track 

record & experiences in Public Relations Agency for Advertising, Media and Publicity, and 

have been handling consultancy assignments in India for a minimum of 5 years. 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



 
Chapter - 1 

Scope of Work 
 

1. Promotion of NBT Book Fairs 

A. Domestic Book Fairs 
 

Conceptualization & implementation Conceptualization & implementation of a 
comprehensive promotional strategy for the 
book fair (pre-event, during, and post-event). 
Identify target audience segments (Students, 
teachers,families,bibliophiles, etc.). 
Set KPIs for awareness,footfall,and 
Engagement. 

Designing Logo,theme,keyvisuals,and tagline, 
Poster,Banners,Standees,Hoardings, 
Leaflet,Brochure,Folder,T-Shirt,Mug, 
BookBox,Bus Auto,Metro,FM,TVC, Cinema, 
Badges with Lanyard, Backdrop, flyers, 
Invitations,Directional signage, social Media 
Creatives,GIFs,reels,and Video Promos, 
Webbanners,emailers etc. 

Branding,Outdoor &On-ground Promotion Poster,Banners,Standees,Hoardings, 
Leaflet,Brochure,Folder,T-Shirt,Mug,Book 
Box,Bus,Auto,Metro,FM,TVC,Cinema, Badges 
with Lanyard,Backdrop,bus shelters, Metro 
Panels, and transit ads across the city. Street 
activation like book mascots, flash mobs, and 
public reading sessions. Branding in malls, 
schools, 
colleges,andbookstores.Distributionofhandbills,
bookmarks,andinvites 

Communications(Digital Marketing and 
Social Media) 

Social Media Post,Content,Influencers Launch 
and manage official social media 
handles(Instagram, Facebook, X/Twitter, 
LinkedIn, YouTube). 
Develop a social media calendar and content 
plan. 
Run paid ad campaigns (GoogleAds,Meta 
Ads). 
Use influencers and book bloggers for 
Organic reach. 
Live coverage and real-time updates during the 
event and TV interviews.  
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Press Conference, Public Relations(PR) 
Media Outreach 

Media Outreach,Article,News coverage, 
Interview,Press release drafting and 
distribution. Media briefings and press 
conferences. Organize interviews with 
authors and dignitaries. 
Coverage in newspapers,magazines,news 
Channels, and radio. 

Website & Online Presence Design and maintain a user-friendly,SEO- 
optimized microsite/landing page. 
Integrate online registration and ticketing (if 
applicable). Use google ad-words, ATL& BTL 
Update schedules, stall maps, author 
sessions, and event highlights. 
Analytics and traffic monitoring. 

Celebrity & Influencer Engagement Invite popular authors,poets,and literary 
Figures. 
Collaborate with influencers/ 
bookstagrammers to create pre-event 
buzz. 
Use video bytes and endorsements. 

  
B. International Book Fairs 
 

Conceptualization & implementation Develop a comprehensive promotional strategy 
for the book fair (pre-event, during, and post-
event). 
Identify target audience segments (students, 
teachers, families, bibliophiles, etc.). 
Set KPIs for awareness,footfall,and 
Engagement. 

Branding, Outdoor & On-ground Promotion Poster, Banners, Standees, Hoardings, Leaflet, 
Brochure, Folder,T-Shirt, Mug, Book Box, Badges
with Lanyard, Backdrop, 

Communications(Digital Marketing and 
Social Media) 

Social Media Post, Content, Influencers 
Launch and manage official social media 
handles (Instagram, Facebook/Twitter, LinkedIn, 
YouTube). 
Develop a social media calendar and content 
plan. 
Run paid ad campaigns (Google Ads,Meta 
Ads). 
Use influencers and book bloggers for 
Organic reach. 
Live coverage and real-time updates during the 
event. 
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Designing Logo, theme,keyvisuals,and tagline, 
Poster,Banners,Standees,Hoardings, 
Leaflet,Brochure,Folder,T-Shirt,Mug, 
BookBox,Bus Auto,Metro,FM,TVC, 
Cinema,Badges with Lanyard,Backdrop, flyers, 
invitations,directionalsignage, social media 
creatives,GIFs,reels,and 
Video promos,Web banners,emailers etc. 

 
C. New Delhi World Book Fair 
 

Designing Logo, theme,keyvisuals,andtagline, Poster, 
Banners,Standees,Hoardings, 
Leaflet,Brochure,Folder,T-Shirt,Mug, 
BookBox,Bus Auto,Metro,FM,TVC, 
Cinema,Badges with Lanyard, Backdrop, flyers, 
invitations,directional signage, 
socialmediacreatives,GIFs,reels,andvideoprom
os,Webbanners,emailersetc. 

Branding, Outdoor & On-ground Promotion Poster, Banners,Standees,Hoardings, Leaflet, 
Boucher,Folder,T-Shirt,Mug,Book 
Box,Bus,Auto,Metro,FM,TVC,Cinema, Badges 
with Lanyard,Backdrop,bus 
shelters,metropanels,and transitads across the 
city. Street activation like book mascots, flash 
mobs, and public reading sessions. Branding 
in malls, schools, 
colleges,andbookstores.Distributionofhandbills,
bookmarks,andinvites 

Communications(Digital Marketing and 
Social Media) 

Social Media Post,Content,Influencers 
Launch and manage official social media 
Handles (Instagram, Facebook, X/Twitter, 
LinkedIn,YouTube). 
Develop a social media calendar and content 
plan. 
Run paid ad campaigns (Google Ads,Meta 
Ads). 
Use influencers and book bloggers for 
Organic reach. 
Live coverage and real-time updates during the 
event. 

Press Conference, Public Relations(PR) & 
Media Outreach 

Media Outreach,Article,Newscoverage, 
Interview, Press Release 
Press release drafting and distribution. 
Media briefings and press conferences. 
Organize interviews with authors and 
dignitaries. 
Coverage in newspapers,magazines,news 
Channels, and radio. 
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D. Promotion of NBT Books and Authors 
 

Designing Logo,theme,keyvisuals,and tagline, 
Poster,Banners,Standees,Hoardings, 
Leaflet,Brochure,Folder,T-Shirt,Mug, 
BookBox,BusAuto,Metro,FM,TVC, 
Cinema,Badges with Lanyard,Backdrop, 
flyers,Invitations,directional signage, Social 
Media Creatives,GIFs,reels,and Video Promos, 
Webbanners,emailers etc. 

Branding, Outdoor & On-ground Promotion Poster,Banners,Standees,Hoardings, 
Leaflet,Boucher,Folder,T-Shirt,Mug,Book 
Box,Bus,Auto,Metro,FM,TVC,Cinema, Badges 
with Lanyard,Backdrop,bus shelters,metro 
panels,and transit ads across the city.Street 
activation like book mascots, flash mobs, and 
public reading sessions. Branding in malls, 
schools,colleges,andbookstores.Distributionof
handbills,bookmarks,andinvites 

Communications(Digital Marketing and social 
media) 

Social Media Post,Content,Influencers 
Launch and manage official social media 
handles (Instagram, Facebook, X, 
LinkedIn,YouTube). 
Develop a social media calendar and content 
plan. 
Run paid ad campaigns (Google Ads,Meta 
Ads). 
Use influencers and book bloggers for 
Organic reach. 
Live coverage and real-time updates during the 
event. 

 
E. Regular Outreach Programme Such as, Pustak Parkramas, Sales & Book Promotion, NCCL Events, P M Yuva, 

Hindi Pakhwada, Vigilance week, Swachhata Abhiyan and Other events 
 

Designing Logo,theme,keyvisuals,and tagline, 
Poster,Banners,Standees,Hoardings, 
Leaflet,Brochure,Folder,T-Shirt,Mug, 
BookBox,BusAuto,Metro,FM,TVC, 
Cinema,Badges with Lanyard,Backdrop, 
flyers,invitations,directional signage, social 
media creatives,GIFs,reels,and 
Video promos,Web banners,emailers etc. 

Branding, Outdoor & On-ground Promotion Poster,Banners,Standees,Hoardings, 
Leaflet,Brochure ,Folder,T-Shirt, Mug,Book 
Box,Bus,Auto,Metro,FM,TVC,Cinema, Badges 
with Lanyard,Backdrop,bus shelters, metro 
Panels, and transit ads across the city. Street 
activation like book mascots, flash mobs, and 
public reading sessions. Branding in malls, 
schools,colleges,and book stores.Distribution 
ofhandbills,bookmarks,and invites 



Tender for Public Relations Agency for Advertising, Media & Publicity              Page | 9 
 

Communications(Digital Marketing and 
Social Media) 

Social Media Post,Content,Influencers Launch 
and manage official social media 
handles(Instagram,Facebook,X/Twitter, 
LinkedIn,YouTube). 
Develop a social media calendar and content 
plan. 
Run paid ad campaigns (GoogleAds,Meta 
Ads). 
Use influencers and book bloggers for 
Organic reach. 
Live coverage and real-time updates during the 
event. 

F. Mandate Promotion 
 

Designing Logo,theme,key visuals,and tagline, 
Poster,Banners,Standees,Hoardings, 
Leaflet,Brochure,Folder,T-Shirt,Mug, 
BookBox,Bus,Auto,Metro,FM,TVC, 
Cinema,Badges with Lanyard,Backdrop, 
flyers,invitations,directional signage, social 
media creatives,GIFs,reels,and 
Video Promos,Web banners,emailers etc. 

Branding, Outdoor &On-ground Promotion Poster,Banners,Standees,Hoardings, 
Leaflet,Brochure,Folder,T-Shirt,Mug,Book 
Box,Bus,Auto,Metro,FM,TVC,Cinema, Badges 
with Lanyard,Backdrop,bus shelters, metro 
panels, and transit ads across the city. Street 
activation like book mascots, flash mobs, and 
public reading sessions. Branding in malls, 
schools, colleges, and bookstores. Distribution 
of handbills,bookmarks,and invites 

Communications(Digital Marketing and 
Social Media) 

Social Media Post, Content, Influencers 
Launch and manage official social media 
handles (Instagram,Facebook,X/Twitter, LinkedIn, 
YouTube). 
Develop a social media calendar and content 
plan. 
Run paid ad campaigns (GoogleAds,Meta 
Ads). 
Use influencers and book bloggers for 
Organic reach. 
Live coverage and real-time updates during the 
event. 

 
 
*Basic content will be provided by NBT. Design etc. to be developed by the selected agency in 
coordination with NBT Team or agency may develop content subject to NBT’s approval 
* Project Report needs to be submitted after completion of each project. (With Photo, Videos, Drone 
Shoots/ Design vs Delivery 
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1. Conceptualization and Implementation 
 
A comprehensive communication strategy will be developed and implemented to position NBT as a key 
institution in promoting reading culture, publishing, and literary dialogue in India and beyond. 

 Conduct (in sync with third party experts) landscape analysis of India’s literary ecosystem and 
readership trends 

 Define clear short-term and long-term communication objectives aligned with NBT’s mission. 
 Develop a phased communication roadmap—seasonal, event-based (e.g., book fairs, reading 

weeks), and campaign-specific. 
 Identify key stakeholders: students, educators, authors, translators, policymakers, publishers, and 

global literary institutions. 
 Integrate digital, print, and ground-level activations for inclusive reach (urban/rural, English/regional 

languages). 
 
2. Segment-wise Messaging Supervision 
 
Different audience segments require differentiated messaging for effective engagement. 

 Develop tailored content strategies for: 
o Students & Educators (emphasis on reading habit, educational relevance). 
o Authors & Translators (focus on publishing opportunities, language diversity). 
o Book Retailers & Distributors (highlight government support, catalog access). 
o General Public  
o International stakeholders (showcasing India's literary richness and multilingual publishing). 
o Ensure messaging alignment across platforms (website, social media, newsletters, press 

releases). 
 
3. Development of 20-25 Digital/Social Content Pieces per Month 
 
Creating culturally rich, visually appealing, and informative content that supports NBT’s core initiatives. 

 Formats to include: 
o Short videos/reels (author interviews, reading recommendations, book trailers). 
o Static creatives (quotes, new release promotions, event highlights). 
o Carousels (e.g., “5 Books That Inspire Change”, “NBT’s Multilingual Catalog”). 
o Infographics (readership stats, publishing trends). 

 Multilingual content production in English, Hindi, and key regional languages. 
 Maintain a content calendar mapped to events (International Literacy Day, World Book& Copyright 

Day, Key festivals). 
 

4. Emailer & WhatsApp Communication Management 
 
Consistent and timely outreach to stakeholders and subscribers. 

 Emailers: 
o Monthly newsletters featuring new releases, author spotlights, reading challenges, and event 

invites. 
o Segmented email lists (academia, authors, government departments, public subscribers). 

 WhatsApp Broadcasts: 
o Concise updates about upcoming events, workshops, book launches. 
o Distribution of e-brochures, catalogues, reading resources. 
o Use of WhatsApp Business API for structured communication and feedback. 

 
5. Design and Writing for Institutional Outreach 
 
High-quality communication material to strengthen institutional presence and collaboration. 
 

 Design and draft: 
o Annual reports, brochures, proposals, and policy briefs. 
o Event collateral (banners, invites, standees, backdrop designs). 
o Official communication for ministries, embassies, education boards, and UN bodies. 
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 Emphasis on clean, modern layouts with Indian cultural motifs. 
 Ensure readability and accessibility, especially for policy stakeholders and academic audiences. 

 
6. Coordination with Media & Vendors 
 
Smooth execution of campaigns through strategic media partnerships and vendor liaison. 

 Liaison with: 
o Print and digital media houses for advertorials, interviews, and feature stories. 
o Radio partners for regional language storytelling campaigns. 
o Event vendors for book fairs, author meets, and educational outreach programs. 

 Media buying support for targeted campaigns (Google Ads, Facebook, regional print/radio). 
 Crisis communication planning and reputation management. 

 
 

1. Bids for the above jobs will be uploaded in two parts i.e., TECHNICAL BID shall contain Earnest Money 
Deposit (EMD), prequalification documents, Tender conditions, Bill of quantity/work specifications duly 
signed by the authorized person or persons as a token of acceptance of terms and conditions of contract 
and work specifications. FINANCIAL BID shall contain price schedule of quantities. 

 
2. Schedule of Tender  
 

Sl. 
No. 

Tender Schedule  Date and Time 

1. Date of Issue of Tender Documents   
As per CPP Portal  2. Pre-Bid Meeting  

3. Last Date of Submission of Tenders  
4. Date of opening of Technical Bids  
5. Date of Digital Presentation  09/10 September 2025 at 11:00 a.m. (Tentative)  

(Exact date will be informed to the selected 
parties via mails)  

6. Date of opening of Financial Bids  Date of opening will be informed to the 
selected parties via mails  

7. Earnest Money Deposit  Rs.2,00,000/-  
 
3. The Bidders should quote their rates on Central Public Procurement Portal (e-procurement) only as per 

its terms and the quoted rates for each item should be inclusive of GST. No extra payment apart from the 
quoted rates in Chapter-6 (Tender Form – Financial Bid) will be made by NBT.  

 
 
4. Earnest Money 

Earnest Money Deposit (EMD) of Rs.2,00,000/- is to be deposited in favor of National Book Trust, India 
through RTGS/NEFT in NBT’s Accounts as per Bank details given below:  
 

Beneficiary  NATIONAL BOOK TRUST, INDIA  
Bank  CANARA BANK  
A/C  3159101000021  
IFSC  CNRB0003159  
MICR Code of Bank  110015187  
Address  5 Institutional Area, Phase-II, Vasant Kunj, New Delhi – 110070, 

India  
 
5. Please ensure that Technical Bid should accompany the EMD of Rs. 2,00,000/- except for 

Exempted bidders failing which the Technical Bid shall be rejected.   
 
5.1. Bidder shall not be permitted to withdraw their offer or modify the terms and conditions thereof after 

acceptance of the tender.  In case the Bidder fails to observe and comply with the stipulations made 
herein or backs out after quoting the rate, the aforesaid amount of Earnest Money Deposit will be 
forfeited by NBT. Besides this, the Bidder will also be liable to be debarred/blacklisted from 
participating in the tendering process of NBT in future, and/or be fined.  
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5.2. No claim shall lie against NBT in respect of erosion in value or interest on the amount of Earnest 
Money Deposit or Performance Guarantee.  

 
6. The successful Bidder must have the GST Number of the Delhi State.   
7. TDS under Income Tax and TDS under GST shall be deducted at source as applicable under the Rules. 

Copy of the Permanent Account Number (PAN) and GST Registration Certificate allotted by the Income 
Tax Authorities must be attached without which the Bid is liable to be rejected.  

8. In addition to other payment clauses of this tender/agreement documents, NBT shall make the payment 
of Invoice net of taxes (excluding GST subject to TDS deduction).  

9. The acceptance of a bidder will rest solely with the Competent Authority of NBT, who is not bound to 
accept the lowest bid and reserves the authority to reject any or all the bidding without assigning any 
reasons whatsoever. All tenders in which any of the prescribed conditions are not fulfilled or are 
incomplete in any respect are liable to be rejected. However, minor errors like submission of any 
document may be waived off. NBT reverses its right to inspect the credibility of Vendor before awarding 
the work.  

10. Bidding documents containing any condition leading to unknown/indefinite liability, are liable to be 
summarily rejected.   

11. Canvassing in any form in connection with bidding documents is strictly prohibited and the bids submitted 
by the Bidders, who resort to canvassing, will be liable for rejection.  

12. The items given in the specification of work are approximate. The requirement of quantity / items 
mentioned in the schedule may increase or decrease as per the decision of the Competent Authority of 
NBT and no claim in this regard shall be entertained. If considered necessary, any item could be dropped 
completely.  

13. NBT, India has the right to amend the tender document at any time before the closing date of the Bids. 
  

14. Any modification/corrigendum issued with regard to this bidding document will be uploaded only on 
Central Public Procurement Portal (CPP Portal) as well as NBT’s website.  Bidders are, therefore, 
advised to visit the Central Public Procurement Portal (CPP Portal) and NBT’s website in the bidding 
section regularly till the last stipulated date of issuance of the bidding document for ascertaining any 
modification/corrigendum issued in this regard.  

15. The NBT shall have the right to issue Addendum regarding Bidding documents to clarify, amend, modify 
and supplement or delete any of the conditions, clause or items stated therein. Each Addendum shall 
form a part of the original invitation for Bidder.  

16. The Director, NBT reserves the right to accept/reject any or all the Bids without assigning any 
reason.  

 
 
NOTE:  
As per the guidelines of the Ministry of Finance, Government of India, the payment will be made through 
ePayment mode and the successful bidder will have to submit his/her RTGS details along with a 
cancelled cheque.   
 
 
 
 
 
 
 

HEAD (PUBLIC RELATIONS)   
NATIONAL BOOK TRUST, INDIA  

5,Institutional Area,Phase-II,  
Vasant Kunj, NEW DELHI – 110 070   

E-mail: prnbtindia@gmail.com 
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CHAPTER – 2 

 
GENERAL TERMS AND CONDITIONS 

 
Subject:  Inviting of bids through Central Public Procurement Portal (CPP Portal) for Empanelment of 

Public Relations Agency for Advertising, Media and Publicity) for The National Book Trust, 
India 

 
1. Parties  
The parties to the contract are the Bidder (the bidder to whom the work has been awarded) and the NBT through 
its Director.  
 
2. Address  
For all purposes of the contract including arbitration there under, the address of the Bidder mentioned in the 
uploaded bidding shall be final unless the Bidder notifies a change of address by a separate letter sent by 
registered post with acknowledgement to NBT. The Bidder shall be solely responsible for the consequences of 
any omission or error to notify change of address in the aforesaid manner.  
 
3. Bidder  
The term Bidder shall mean Company, firm or the party to whom the Contract is awarded and his/their heirs, legal 
representatives, assigns and successors.   
 
4. Specification of work 
The Specification of work shall mean, the work as specified in Chapter 1 of this Tender.   
      
5. Priced Schedule of Quantities 
Priced Schedule of Quantities shall mean, the schedule of quantities duly priced with the accepted quoted rates of 
the Bidder in Chapter 6 of this Tender.  
 
6. Bidders  
The entire set of bidding paper issued to the Bidder should be submitted duly filled and also signed on all the 
pages and affixing of firm’s stamp. Signature will indicate the acceptance of the bidding papers & terms by the 
Bidder.  The schedule of quantities shall be filled in as follows:  
i)  The “Rate” column to be legibly filled using Ball pen or typed both in English figures and English words. 
ii) Amount column to be filled in for each item (rate per unit as well as total amount for required quantity). 
iii) Total amount for full duration column to be filled in for each item will be treated as final rates for the full duration 

of the festival and if the column is kept blank, it will be considered as ZERO, which means the Tenderer is 
ready to provide such items free of cost.   

iv) All corrections are to be initialed.  
v) In case of any errors / omissions in the quoted rates, the rates given in the bidding marked “original” shall be 

taken as correct rates. No modifications, writings or corrections can be made in the bidder papers by the 
Bidder but may at his option offer his comments or modifications in a separate sheet of paper attached to the 
original tender papers.  

vi) NBT reserves the right to reject the lowest or any tender and also to discharge any or all the bidders of each 
section or to split up and distribute any item of work to any specialist firm or firms, without assigning reasons.  
 

7.    Preparation and Submission of Bidding   
 
The bids should be submitted in two parts, namely: (i) Technical bid and (ii) Financial bid. The financial bid is 
given in Chapter-6. All the papers mentioned in the Technical Bid shall be uploaded in the same serial number as 
it is given in theChapter-4. 
(A). Signing of Bidder  
An individual signing the bid or other documents connected with contract must specify whether he signed as:  

 
a A sole proprietor of the concern or constituted attorney of such sole proprietor; 
b A partner of the firm, if it be a partnership firm, in such case he must have authority to execute 

contracts on behalf of the firm and to refer to arbitration disputes concerning the business of the 
partnership either by virtue of the partnership agreement or by the power of attorney duly executed by 
the partners of the firm.  

c Director or a principal officer duly authorized by the Board of Directors of the Company.  
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Note: 
(i) In case of partnership firms, a copy of the partnership agreement, or general power of attorney duly 

attested by a Notary Public [Firm Partnership Agreement must be signed before publishing the 
Notice Inviting Tender on Central Public Procurement Portal (CPP Portal)], should be furnished on 
stamp paper duly sworn or affirmed by all the partners admitting execution of the partnership agreement 
or the general power of attorney. The attested copy of the certificate of registration of firm should also be 
enclosed along with the tender.    

(ii) In the case of partnership firms, where no authority refers to disputes concerning the business of 
partnership firm has been conferred on any partner, the tender and all other related documents must be 
signed by all partners of the firm.  

(iii) A person signing the tender form or any documents forming part of the tender on behalf of another 
person should have an authority to bind such other person and if, on enquiry it appears that the person 
so signing had no authority to do so, Director, NBT without prejudice will cancel the contract and hold the 
signatory liable for all costs, consequences and damages under the civil and criminal remedies 
available.  

(iv) The Tenderer should sign and affix his/her firm’s stamp at each page of the tender and all its Annexures 
as the acceptance of the offer made by the Tenderer will be deemed as a contract and no separate 
formal contract will be drawn. NO PAGE SHOULD BE REMOVED / DETACHED OR ADDED TO THIS 
TENDER DOCUMENT.  

(v) Any correction, mutilation or overwriting in figures of rates should be supported by signature; otherwise, 
the quotation will not be considered.  

 
(B) Technical Bid: The Bidder should submit the technical details as per Chapter-4 & Chapter 5.  
(C) Financial Bid: It should be submitted in form given in Chapter-6. 
 
8. Rates quoted  
The quoted rates for each item should be inclusive of GST inclusive of all taxes, levies, etc. No extra amount shall 
be payable in addition to the accepted rate as per the format of the Financial Bid.  
 
9. Criterion for Evaluation of Bidding  
NBT will examine the Bidder to determine whether they are complete, whether any computational errors have 
been made, whether the uploaded documents have been properly signed, and whether the bidding are generally 
in order.   
 
10. Earnest money  

Earnest Money of Rs.2,00,000/- should be submitted by NEFT/RTGS favoring National Book Trust, India, 
Delhi. Only those bidders with Micro and Small Enterprises (MSE) certificate under (MSME) are exempt 
from submitting Earnest Money Deposit (EMD). Bidders who fall under Medium Category of MSME will have 
to deposit the EMD. 

 
10.2 Bidder shall not be permitted to withdraw his offer or modify the terms and conditions thereof. In case the 

Bidder fails to observe and comply with the stipulations made herein or backs out after quoting the rates, 
the aforesaid amount of earnest money will be forfeited by NBT.  

10.3 The bids without Earnest Money will be summarily rejected.  
10.4 No claim shall lie against NBT in respect of erosion in value or interest on the amount of Earnest Money 

Deposit or Performance Guarantee.  
 
11. Opening of Financial Bid    

Financial bids of only those tenderers shall be opened, who qualify the conditions/criteria of techno 
commercial bid specified in Chapter-4and Chapter 5 of Tender document.  

 
12. Performance Guarantee: The bidder shall submit the Performance Guarantee equal to 5% of the basic 

value of contract in the form of Demand Draft or through RTGS/NEFT (as per details mentioned at page 
No.4) to NBT within three days from the date of issue of offer letter for contract. The final Work Order will be 
issued only after the Performance Guarantee Money is submitted by the successful Bidder.The 
Performance Guarantee will be forfeited by NBT in the event of breach or negligence or non-observance of any 
condition of contract or in case the fabrication is delayed beyond the period stipulated by NBT. The Performance 
Guarantee money so deposited will be retained till conclusion of the job and refunded at the time of the full and 
final payment without any interest. 
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13. Right of acceptance  
NBT reserves the right to accept or reject any or all bids without assigning any reason and also does not bind 
itself to accept the lowest quotation or any bids.   
 
14. Communication of acceptance/right of acceptance  
NBT reserves all rights to reject any tender including those tenders who fail to comply with the instructions without 
assigning any reason whatsoever and does not bind itself to accept the lowest or any specific tender. The 
decision of the Director, NBT in this regard will be final and binding. Successful Bidder will be informed of the 
acceptance of his tender. Necessary instructions regarding the amount and time provided for the Performance 
Guarantee will also be communicated.  
 
 
15. Force Majeure  
Neither party shall be in default if a failure to perform any obligation hereunder is caused solely by supervening 
conditions beyond that party’s reasonable control, including acts of God, civil commotion, strikes, acts of 
terrorism, Labour disputes and government or public authority’s demands or requirements.  
 
16. Insolvency etc.  
In the event of the firm being adjudged insolvent or having a receiver appointed for it by a court or any other order 
under the Insolvency Act made against them or in the case of a company the passing of any resolution or making 
of any order for winding up, whether voluntary or otherwise, or in the event of the firm failing to comply with any of 
the conditions herein specified, NBT shall have the power to terminate the contract without any prior notice.  
 
17. Breach of terms and conditions  
In case of breach of any of terms and conditions mentioned above, the Competent Authority will have the right to 
cancel the work order/job without assigning any reason thereof and no amount will be payable by NBT in that 
event and the Earnest Money Deposit and Performance Guarantee shall also stand forfeited and the Bidder will 
be blacklisted for work in future.  
 
18. Subletting of work  
The firm shall not assign or sublet the work/job to any other person or party, or joint venture consortium will not be 
allowed. Penalty as deemed fit by NBT shall be levied.  
 
19. Arbitration  
If any difference arises concerning this contract, its interpretation or the payment to be made hereunder, the same 
shall be settled by mutual consultations and negotiations. If attempts for conciliation do not yield any results within 
a period of 3 months, either of the parties may make a request to the other party for submission of the dispute for 
decision. The NBT shall reserve the right to nominate sole Arbitrator. Such a request shall be accompanied by a 
panel of names of three people to act as the sole arbitrator. In case of such an arbitrator refusing unwilling or 
becoming incapable of acting or his mandate having been terminated under law, another arbitrator shall be 
appointed in the same manner from among the panel of three persons to be submitted by the claimant. The 
arbitration proceedings shall take place at New Delhi and shall be conducted in English. The provisions of 
Arbitration and Conciliation Act, 1996 and the rules framed there under and in force shall be applicable to such 
proceedings.  
 
20. Legal jurisdiction  
The agreement shall be deemed to have been concluded in the National Capital Territory of Delhi and all 
obligations hereunder shall be deemed to be located at the NCT of Delhi, and the Courts within NCT of Delhi only 
will have jurisdiction to the exclusion of all other Courts.  
 
21. Validity of Bid  
The bid submitted by the Tenderers shall be valid for minimum for one year from the date of publishing 
on CPP Portal. The same tender/bid can be extended on mutual terms & conditions, based on the 
performance, on the same quoted rates for the subsequent editions in future.  
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CHAPTER - 3 

 
CONDITIONS SPECIFIC TO THE CONTRACT 

 
1. The Bidder shall bear all costs associated with the preparation of his Bidding including cost of preparation 

for the purposes of clarification on the Bidding, if so desired by NBT. NBT in no case will be responsible or 
liable for these costs, regardless of the conduct or outcome of the Bidding process.  

2. Incomplete Bids are liable to be rejected. It means Bidder should quote for all items. If any item is missed 
or not quoted, the whole Bid will be rejected.  

3. The quantities mentioned in the schedule may be increased or reduced at the discretion of NBT and no 
claim in this regard shall be entertained. If considered necessary, any item could be dropped completely.  

4. When deemed necessary, NBT may seek clarification on any aspect from the Bidders.  However, that 
would not entitle the Bidder to change or cause any change in the rates or any part of the Bid. NBT may, if 
so desired, ask the Bidder to give presentation for the purposes of clarification of the Bid.  All expenses 
for this purpose as also for the preparation of documents and other meetings will be borne by Bidder.  

5. The Bidder shall have an experience of holding/running a campaign of national repute with high level 
dignitaries. 

6. The bidder shall provide the list of members of top management& middle management and experienced 
skilled in-house manpower with their resume.  

7. EMD - If the successful Bidder backs out after the award of the contract, Earnest Money Deposit shall be 
forfeited and also the Bidder will be blacklisted for future work of NBT.  

8. Performance guarantee – In case the Bidder fails to complete the job within the stipulated time or if the 
job is not done satisfactorily as per the specifications, the Performance Guarantee amount shall be liable 
to be forfeited.   

9. TDS under Income Tax and TDS under GST shall be deducted at source as applicable under the Rules. 
Permanent Account Number (PAN) allotted by the Income Tax Authorities must be attached without which 
the Bid is liable to be rejected.  

10. In addition to other payment clause of this tender/agreement documents, NBT shall make the payment of 
Invoice net of taxes (excluding GST subject to TDS deduction) and GST shall be payable only after 
showing such invoice in NBT GSTR-2A of GSTIN Portal.  

11. The bidder needs to deploy 2-3 members of his team in NBT for the duration of the event/jobs for regular 
coordination and smooth execution of the work.  This team will report to Head (PR). 

12. The Director, NBT reserves the right to accept or reject any Tender, and to annul the Tender process and 
to reject all bids at any time prior to the award of the contract, without thereby incurring any liability to the 
affected Tenderer or Tenderers on the grounds for NBT’s action.  

13. The decision of NBT on all terms & conditions shall be final and binding. 
14. If, at any time during the performance of the contract, the Bidder should encounter conditions impeding 

timely execution of the work, he shall promptly notify NBT in writing of the fact of delay, its likely duration 
and its cause(s).  As soon as practicable, after receipt of the Bidder’s notice, NBT shall evaluate the 
situation and may at its discretion extend the Bidder’s time for performance.  

15. Validity of the Contract: 
The bid submitted by the Tenderers shall be valid minimum for one year from the date of publishing on 
CPP Portal. The same tender/bid can be extended on mutual terms & conditions, based on the 
performance, on the same quoted rates for the subsequent editions in future.  

16.        Payment Terms and Conditions 
 

S.No Payment Terms 
1 30 % at the time of design approvals 
2 50 % at the time of site handover 
3 20% after completion of successful campaign 

 
17. The Director, NBT reserves the right to cancel the tender at any time without assigning any reason 

thereon.  
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CHAPTER – 4 
 
PARAMETERS FOR EXECUTING THE WORK + CHECKLIST (TECHNICAL BID - QUALIFICATION CRITERIA) 
 
1. Proof of Earnest Money Deposit (EMD) for Rs.2,00,000/- deposited should be enclosed with the Technical 

Bid.  
2. The Tender document should be properly indexed with page numbers.  
3. The firm must declare the Company profile such as partnership deed/proprietorship/ 

company/MOA/AOA/Bylaws, etc. (copy of proof must be enclosed).  
4. The firm should have satisfactorily completed works with Central or State Government or Public Sector 

Undertakings/Autonomous bodies of Govt. of India, State Govt. in the similar field in last 3 years up to 
31 March 2025(as per Annexure-I) as per following:   
i) Scanned copy of satisfactorily completed three similar work from the clients. 
ii) Certified copy by Chartered Accountant as per Annexure-II showing average turnover of Rs.1 Crore 

or more, in last 3 Financial Years. Documentary proofs need to be submitted.  
5. Audit Report and Audited copies of Annual Accounts i.e., Balance Sheet, Profit & Loss Account, 

Annexures, etc. of last 3 Financial Years should be enclosed.  
6. Self-attested copies of the Income Tax Returns of last 3 Financial Years should be enclosed.  
7. Self-attested copies of GST Return (Form 3B & GSTR 1, etc.)  of the Last quarter of the Financial Year 

2025-26 i.e. April 2025, May 2025 & June 2025 should be enclosed. 
8. Self-attested copy of PAN card.  
9. An Affidavit of Rs.100/- duly signed and stamped by Notary stating that the firm has not been debarred 

or blacklisted by any Government, Quasi Government, PSU or Autonomous Organization is required to 
be enclosed (Photocopy of the affidavit will not be accepted). The issue date of Affidavit should not be 
older than one month from the last date of submission of the Tender document, If found, the technical bid 
will be rejected. It may also be ensured that the Affidavit submitted with this bid/tender may not be 
submitted with the other bids and the original copy of the Affidavit is required to be submitted to Head PR 
after assigning the offer letter.   

10. The details on Proprietor/Firm/Company's letterhead of the person signing the Tender document must be 
provided with ID proof in the following format with attestation by one or more partners/Board of Director:  

 
1.  Name   
2.  Designation of the Person signing the Tender document   
3.  Contact No.   
4.  Specimen Signature   

 
11. Details of personnel who would be deployed during job on Company's letterhead should be enclosed.   
12.  Each and every page of the Tender document should be signed and stamped by the Tenderer.  
13. Integrity Pact Undertaking on Firm/Company's Letterhead as per Annexure-III.  
14. NBT reserves the right to call any additional paper/document which the party has in possession but left to 

enclose the same with the Tender document.  
15. Team to be deployed in NBT for coordination. 
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CHAPTER – 5 

 
Evaluation Criteria / Presentation on QCBS Method 

Evaluation Criteria: 
 

A. The Bidders/Applicants should fulfill the following eligibility criteria: 
Sl. 
No. 

Eligibility Criteria Marks Documents to be submitted 

1. The Bidder should be a registered 
proprietorship/partnership firm/LLP/Pvt./ 
BOI/AOP/Other registered firm registered 
in India having an experience of minimum 
10 (Ten) years. The experience will be 
considered from the date of Registration 
of the Firm in India with concerned 
Authority.  
 
 

10 Certified copy of registration 
(Partnership Deed/MOA/AOA/ 
COI/Bylaws, etc.). 

2. The firm should have satisfactorily 
completed works with Central or State 
Government or Public Sector 
Undertakings/Autonomous bodies of 
Govt. of India, State Govt. in the similar 
field(**) in last 3 years up to 31 March 
2025(as per Annexure-I)as per following:  
i)  Three similar completed works 
costing not less than the amount equal to 
40%of the estimated cost OR 
ii)  Two similar completed works costing 
not less than the amount equal to 60%of 
the estimated cost OR 
iii)  One similar completed works costing 
not less than the amount equal to 80%of 
the estimated cost OR 
 
(**) Similar field means: Conceptualization 
& implementation of Publicity Campaign, 
Designing, Branding, Outdoor & on-ground 
Promotion, Communications (Digital 
Marketing and Social Media), Press 
Conference, Media Outreach, Website & 
Online Presence, Celebrity & Influencer 
Engagement etc.  
 

05 1. Copy of completion certificate 
issued by Central Govt. 
Organization, State 
Government Organization, 
PSUs and Autonomous Body 
must be submitted in technical 
bid. 

 
2. Summary list of Completion 

certificates on Letterhead, 
must be attached. 

 
3. Clear Photographs of executed 

work/projects in colour should 
be enclosed. 

3. Certified copy by Chartered Accountant as 
per Annexure-B showing average 
turnover of Rs.1.00 crores or more, in last 
3 financial years. Documentary Proofs 
need to be submitted. 

05 1. Audited Balance Sheet & 
Profit and Loss Account duly 
certified along with Income 
Tax Return. 

 
2. CA Turnover Certificate as 

per Annexure-B 

4 
 

The firm should have fully functional in-
house skilled personnel, in-house digital 
studio, hi-end IT equipment’s, etc. 

05 Documentary proof to be 
attached. 

5 A Project Director with experience of more 
than 10 (Ten) years in campaigns of 
similar nature. CV of such professional to 
be submitted with technical bid. 

05  

Total (A) 30  
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B. Evaluation Sheet: 

Interaction/Presentation will be evaluated by the 
approved Committee as per the 
Evaluation Sheet attached. 

25 40 Bidder will be required to present 
himself/herself before the 
Committee. 

Total (B) 25 40  
    

C. Financial Bid 
L1 – 30 Marks 
L2 – 27 Marks 
L3 – 24 Marks 
L4 – 21 Marks 
L5 – 18 Marks 
L6 – 15 Marks 
L7 – 12 Marks 
L8 – 9 Marks 
L9 – 6 Marks 
L10 – 3 Marks 

03 30  

Total (C) 03 30  
    

Total (A) + (B) + (C)   100  
 

 NOTE:  
 It is important for each party to qualify at least the minimum marks in each category to be 

eligible for consideration in the next category of ‘A’, ‘B’ and ‘C’.  

 Hence, only those parties who qualify Category ‘A’, will be called for Presentation in Category 
‘B’. Only those parties who qualify Category ‘B’, will have their financial bids opened.  

 The party who has the maximum marks out of 100 will be selected. 
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EVALUATION SHEET BASED ON INTERACTION/ PRESENTATION 
 

S.No. Name of 
the 
Bidder(s) 

Proposed 
Media 
campaign as 
per the scope 
of work (Page 
No. 5 Chapter 
I) 

Way of 
Presentation 

knowledge 
of the field 

Images/videos 
of 3 similar 
works 
executed by 
the bidder 

Strength in 
terms of in-
house 
skilled 
personnel 

Total Marks  

  (20) (5) (5) (05) (5) (40) 
1        

2        

3        

4        

5        

6        

 
 

NOTE: 
 

A. Eligible bidders (achieving at least 14 marks in Evaluation Criteria A) will be called for 
Interaction/Presentation on a date which will be intimated via phone/e-mail. Only eligible Firms, as per 
tender criteria, are required to attend the same. 

B. The Interaction/Presentation needs to be shown in Digital format. A print copy is also required to be 
submitted, in addition to the soft copy of the Presentation for official records. 

C. All financial costs against the items mentioned/shown in the Presentation should be included in the 
Financial Bid submitted. Any additional cost beyond the BoQ of the financial bid (item wise) may not be 
accepted. 

D. Only two representatives from each Firm will be allowed inside the Presentation room. Additional 
personnel other than two at the time of Presentation will incur deduction of marks.   
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CHAPTER – 6 

 
TENDER FORM – II (FINANCIAL BID) 

 
 
1. Service Provider Details: 

1. Company Name:  
2. Contact Person: 
3. Address:  
4. Email:  
5. Phone:  

 
2. Format for quoting the rates for Event: (Details as per specifications mentioned in 
Chapter-1 under Scope of Work of Tender Document. 
 

S. No Event/Fair Estimated 
Number of events 

Rate per 
event   

1 Domestic Book Fairs  10   
2 International Book Fairs 03  
4 New Delhi World Book Fair 01  
5 Promotion of NBT Books and Authors 50  

6 Regular Outreach: Programme Such as Pustak 
Parkramas, Sales – Book Promotion, NCCL Events, 
PM Yuva, Hindi Pakhwada, Vigilance week, 
Swachhata Abhiyan and Other events 

150  

   
7. Note: Any travel/accommodation of team will be borne by NBT, as per following categories as per Govt. 

of India rules: 
Level Food Hotel 
Officers - Level 10 Rs. 1250/- per day Rs. 2813/- + GST 
Subordinate staff - Level 6  Rs. 1000/- per day Rs. 983/- + GST 

 The number of persons to be deputed will be decided mutually.  
 

8. The payment will be made on the basis of the Release Order given for each event. 
 

9. Validity: Rates quoted will remain valid for 90 days from the date of submission. 
 

10. Declaration I, [Authorized Representative Name], on behalf of [Company Name], hereby confirm that 
the rates quoted above are accurate and binding as part of our response to the Tender. 

 
Authorized Signature: ____________________ 
Name: ____________________ 
Title: ____________________ 
Date: ____________________ 

 
Requirements may increase or decrease as per decision of the Director, NBT.  

NOTE:  
The rates quoted in the Price Schedule shall be inclusive of all taxes. Nothing extra shall be payable in 
addition to the accepted rate as per the Price Schedule. 
 
We have read the “Terms & Conditions” mentioned in the Tender Document and agree that they are the part of 
Tender Document and also agree to abide by them.  

 
 
 
 

(SIGNATURE OF THE BIDDER) (WITH SEAL)  
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Annexure-I 

 
 

UNDERTAKING (LIST OF WORKS) 
(To be submitted on Company’s letterhead) 

 
 
I/We _________________________________ have done the works related to PR, Media, Publicity, 
Advertising, Branding, etc. as per the details given below:  
 

Sr.  
No.  

Name of the Government 
Agencies/Private Organizations 

Date of Work 
Order / Financial Year 

Total Amount (Rs.)  

1.     

2.     

3.     
 

  Note: The copies of the work orders are to be enclosed with this Undertaking.  
 
 

Signature ______________________________________  
Name of the Firm: ________________________________ 
Seal of the Firm: _________________________________  

 
Place: ___________                                                                                         
Date: ____________  
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Annexure-II 
 

TURN OVER CERTIFICATE (To be submitted on letter head of practicing Chartered Accountant) 
 
 

TO WHOMSOEVER IT MAY CONCERN 
 

 
 We  have  verified  the  books  of  accounts  and  related  record  of  

M/s.__________________________________________________ situated at Address of the 
Firm/Agency___________________________________ and on verification of the records, we hereby 
certify that average Turnover and net worth of this mentioned entity/firm during the last three financial 
years which are as under:   
 

Sr. No.  Financial Year  Turnover  
Rs. in lacs  

Experience  
(Rs. In lacs)  

1.  2022-23    

2.  2023-24    

3.  2024-25   

Total    

Average Annual Turnover of last Three years    
 
 
 

Signature and seal of Chartered Accountant ___________  
Name & Seal of the Firm: __________________________  
Membership No: _________________________________  
Firm Reg. No: ___________________________________ 
UDIN: _________________________________________  

 
Place: ___________                                                                                         
Date: ____________  
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Annexure-III 
 

INTEGRITY AGREEMENT 
(To be submitted by the Bidder on their Company's Letterhead)  

 
 
This Integrity Agreement is made at___________ on this ____________day of___________ 2025  

 
BETWEEN 

 
NATIONAL BOOK TRUST, INDIA having its registered office at 5, Institutional Area, Phase-II, Vasant 

Kunj, New Delhi-110070 (hereinafter referred as the 'Principal/Owner', which expression shall unless 

repugnant to the meaning or context hereof include its successors and permitted assigns)  

And 
……………………………………….. (Name and Address of the Individual/firm/Company (mention details 

of duly authorized signatory) hereinafter referred as the "Bidder/Bidder" and which expression shall 

unless repugnant to the meaning or context hereof include its successors and permitted assigns).   

 
The pact essentially envisages an agreement between the prospective vendors/bidders and the buyer, 

committing the persons/officials of both sides, not to resort to any corrupt practices in any aspect/stage of 

the contract. Only those vendors/bidders, who commit themselves to such a Pact with the buyer, would 

be considered competent to participate in the bidding process.  In other words, entering into this Pact 

would be a preliminary qualification. The essential ingredients of the Integrity Pact include:  

 
• Promise on the part of the principal not to seek or accept any benefit, which is not legally 

available;  
• Principal to treat all bidders with equity and reason; 
• Promise on the part of bidders not to offer any benefit to the employee of the Principal not 

available legally.  
• Bidders not to enter into any undisclosed agreement or understanding with other bidders with 

respect to prices, specifications, certifications, subsidiary contracts, etc.  
• Bidders not to pass any information provided by Principal as part of business relationship to 

others and not to commit any offence under PC/IPC Act; 
• Bidders to disclose the payments to be made by them to agents/bidders or any other 

intermediary; 
• Bidders to disclose any transgressions with any other company that may impinge on the anti-

corruption principle.  
 
2. Integrity Pact, in respect of a particular contract, shall be operative from the date of signing of the 
Integrity Pact by both the parties till the final completion of the contract. Any violation of the same would 
entail disqualification of the bidders and exclusion from future business dealings.  
 
UNDERTAKING:  
 
I/We (The Bidder/Bidder) do hereby confirm acceptance and compliance with the Integrity Pact as per the 
following terms of the Integrity Pact:  
 
I/We (The Bidder/Bidder) do hereby confirm that the Integrity Pact is signed without any variation (or) 
modification.  
  
I/We agree that Integrity Pact is deemed as part of NIT/Contract and we are bound by its provisions for 
the entire Pact as per above terms.  
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I/We declare that I/We have not paid and shall not pay any bribe to any officer of NBT for awarding this 
contract at any stage during its execution or at the time of payment of bills and further if any officer of 
NBT asks for bribe/gratification, I/We shall immediately reply it to the Director, NBT.  
 
In case, if I/We (The Bidder/Bidder) fail to honour the above conditions, NBT shall have absolute right to 
take action as per above terms of the Integrity Pact format.  
 
 
FIRST PARTY   
HEAD (PUBLIC RELATIONS) 

  SECOND PARTY 

ON BEHALF OF              OWNER/PROPRIETOR  
NATIONAL BOOK TRUST, INDIA             _______________________________  
5, INSTITUTIONAL AREA, PHASE-II  
VASANT KUNJ  
NEW DELHI – 110 070    

           _______________________________  

 
 
 
 
WITNESSES:  
 
 
 
1. _______________________________  1.    ________________________________  

 
 
 
 
 
2._______________________________  2.    ________________________________   
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